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Note to teachers and students on the use of published marking schemes 
 

Marking schemes published by the State Examinations Commission are not intended to be 
standalone documents.  They are an essential resource for examiners who receive training 
in the correct interpretation and application of the scheme.  This training involves, among 
other things, marking samples of student work and discussing the marks awarded, so as to 
clarify the correct application of the scheme.  The work of examiners is subsequently 
monitored by Advising Examiners to ensure consistent and accurate application of the 
marking scheme.  This process is overseen by the Chief Examiner, usually assisted by a Chief 
Advising Examiner.  The Chief Examiner is the final authority regarding whether or not the 
marking scheme has been correctly applied to any piece of candidate work. 

Marking schemes are working documents.  While a draft marking scheme is prepared in 
advance of the examination, the scheme is not finalised until examiners have applied it to 
candidates’ work and the feedback from all examiners has been collated and considered in 
light of the full range of responses of candidates, the overall level of difficulty of the 
examination and the need to maintain consistency in standards from year to year.  This 
published document contains the finalised scheme, as it was applied to all candidates’ work. 

In the case of marking schemes that include model solutions or answers, it should be noted 
that these are not intended to be exhaustive.  Variations and alternatives may also be 
acceptable.  Examiners must consider all answers on their merits, and will have consulted 
with their Advising Examiners when in doubt. 

Future Marking Schemes 

Assumptions about future marking schemes on the basis of past schemes should be 
avoided.  While the underlying assessment principles remain the same, the details of the 
marking of a particular type of question may change in the context of the contribution of 
that question to the overall examination in a given year.  The Chief Examiner in any given 
year has the responsibility to determine how best to ensure the fair and accurate 
assessment of candidates’ work and to ensure consistency in the standard of the 
assessment from year to year.  Accordingly, aspects of the structure, detail and application 
of the marking scheme for a particular examination are subject to change from one year to 
the next without notice. 
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In considering this marking scheme, the following should be noted:  

The detail required in any answer is determined by the context and the manner in which 
the question is asked and by the number of marks assigned to the response in the examination 
paper.  

Words, expressions or phrases must be correctly used in context and not contradicted, and 
where there is evidence of incorrect use or contradiction, the marks may not be awarded.  

As a general rule, if in doubt about the validity of any response, examiners must consult 
their advising examiner before awarding marks.  

The suggestions, examples etc. in the scheme are not exhaustive and alternative valid 
responses etc. are acceptable.  

The procedure for marking consists of:  

• Careful reading and analysis of all the responses

• Allocation of marks to the components according to the agreed scheme.
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Section A                          Audio Visual                     30 marks 

 1 mark 

Q.1 Name one way a job may be advertised. 

Agencies/online job sites/social media/their hotels 

Q.2 What preparation did Mark do for this interview?  

Two valid  reasons             2 x 1 mark 

1. He put a lot of work into his online application.
2. He printed out a copy before filling it in online.
3. He made sure everything was spelled correctly.
4. He spent time on the cover letter so that it was short and to the point.
5. He got his dad to proof-read it.
6. He puts some sticky notes with key phrases around the edge of his screen.
7. He checks the background view in his laptop and repositions it so that a poster on the wall

won’t be seen.

Q.3 What preparation did Kate do for this Zoom interview?

Three valid answers             3 x 1 mark 

1. She put an 'Interview in progress' sign on the door.
2. She gets Zoom up on her computer.
3. She has questions ready.
4. She did up a scoring sheet so she can take notes on each person.
5. She chose an office/room with reliable Wi-Fi.
6. She made sure to look at the camera and not at the screen.
7. She organized herself to record the interviews to justify her decisions to HR.

Q.4 Why would Mark prefer the hotel trainee program to a college course as his chosen
career path? Give two reasons. 

Two valid answers 2 @ 1 mark 

1. He researched the hotel and found out it's one of the leading groups of hotels around the
world, so the placement could be done anywhere.

2. He likes the idea of doing a placement in the New York hotel with its famous conference
center.

3. He sees that Kate started as a trainee manager and is now general manager for all of Europe
which means that there is great career possibilities through this program.

4. After doing work experience in the local hotel, he got a weekend job in the hotel at weekends
because he really liked the work.

5. He liked the people he met.
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Q.5 Describe how Mark’s research benefited him in the interview.

Two valid reasons              2 x 2 marks (0/2) 
1. He showed his extensive knowledge of the hotel/job.
2. By preparing for the interview he showed his interest in the job.
3. He had confidence in answering the questions asked.
4. He knew who the General Manager was and how she got promoted into that position.
5. He impressed the interviewer because he was able to give good examples when needed.

Q.6 People are born with qualities but can learn skills.

(i) Name and explain one skill and one quality that Mark shows in his interview.
     (1 + 1) + (1 + 1) marks 

EXAMPLES OF SKILLS 

• Communication
• Organisation
• Planning
• Research
• Teamwork
• Problem solving
• Leadership
• Ability to work under pressure.

EXAMPLES OF QUALITIES 

• Honest
• Flexible
• Friendly
• Hardworking
• Patient
• Motivated
• Takes initiative
• Dependable

Which of these might be more important to Kate for this particular job? Give one reason for 
your answer. 

One valid reason linked to the skill or quality discussed in part (i)       2 marks (1+1)

Q.7 Why is it important for a hotel employee to be able to handle a conflict situation?

Three valid answers 3 x 2 marks (1+1) 
1. Complaints and conflicts can result in negative online reviews/these can frighten prospective 

guests away.
2. The hotel could develop a bad reputation and consequently will lose clients/money.
3. Hotel staff work to keep their customers happy on site, solving any issue they have so they 

have the best possible stay/repeat business/positive feedback
4. Catering events and occasions with groups of people can be very stressful e.g. weddings, 

funerals, parties, staff need to be mindful of this.
5. Travelling can lead to tired and stressed guests and hotels can be intimidating and difficult to 

negotiate.
6. If a member of senior management is not available to staff members when a situation occurs, 

they should have a procedure or know how to deal with the customer’s request.
7. In order to prevent disruption to other guests in the hotel. 
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Q. 8  Why is a scoring sheet essential when conducting an interview?

Two valid reasons 2 @ 1 mark 

A scoring sheet:  

1. Can ensure that interviews are scored consistently/fairly.
2. Allows interviewers to take notes about candidates’ answers.
3. Can make interviews more effective/can be used to evaluate how the interview went.
4. Can help to keep the interview focused.
5. Can be useful for keeping each candidate separate/as a comparison.
6. Can provide enough documentation to prove hiring decisions aren’t discriminatory.
7. For applicant feedback purposes. 

Do you agree with Kate’s evaluation that Mark is a very strong candidates for this trainee 
programme?  Give reasons for your answer. 

Two valid reasons      2 x 2 marks (1+1) 

1. He has experience of the work.
2. His preparation/research for the interview shows his interest.
3. He has applied to study hotel management in college.
4. He answered the questions very well – demonstrated that he had the necessary skills and

qualities.  Mark gave some great examples which demonstrated his experience of the
work/shows his initiative.

5. He demonstrated that he is hardworking.
6. He was employee of the month.
7. He got an excellent reference from the local hotel manager.
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Section B    Case Study         25 marks 

Q.1  Explain three of the following terms

Three terms explained   3 x 2 marks (1+1) 

(i) Market research: Is the process of gathering information and analysing it so that
decisions can be made on how best to proceed with the business.  Desk Research/Field
Research.

(ii) To invest: To put money (time/effort) into a financial scheme, shares, property or a
commercial venture with the expectation of making a profit.  An investment is an asset or item
that is purchased with the hope that it will generate income or appreciate in value at some point
in the future.

(iii) Diversification: Is a business strategy which is designed to reduce risk by increasing or
varying the range of products or services offered by a business using their existing skills to
offer complimentary services or expanding into a completely different market.

(iv) Unique selling point: Is a feature of a product or service that makes it stand out from its
competitors e.g. aftersales service, reusable packaging, luxury at affordable prices.

Q.2  (i) Why is a business plan important when securing finance?

Three valid points            3 x 1 mark 

1. It is important for the bank to see that the business is on the right path before they grant the 
loan/to prove the viability of the business.

2. The business plan will show cash flow projections and budgeted income and expenditure.
3. It sets out the projected income it hopes to receive if they successfully complete the project.
4. It sets out the costs involved including staff, equipment and materials, marketing.
5. It sets out the product/service the business is intending to sell and gives details of same.
6. Completing the business plan will help the business set goals/targets/aims – they want to see 

that you have set realistic targets to be achieved and that the business is capable of making a 
profit.

7. Completing the business plan will help identify weaknesses and so the business can address 
them/iron out the kinks.

8. It helps an investor understand your business and what you are trying to achieve - it will show 
that you have a product worth investing in.

9. It will show the investors that you have the necessary staffing in place to run the business 
correctly. 
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(ii) Set out the marketing section of the business plan used by the owners to secure the
bank loan. Use three relevant headings.

Three relevant sections             3 x 2 marks (1+1) 

1. Market Research Results:

a) Results show information about existing customers/competitors/potential 
customers/target market

b) What potential customers want from existing services
c) Possible new areas of business
d) How much customers are willing to pay
e) Benefits of the location of the business and how it will help you access customers

2. Advertising/Promotion:

a) Best methods to use – social media, print media, websites, radio
b) Update the website
c) Rebranding/creating a new logo
d) Celebrity endorsement
e) Message to get across/USP
f) Cost of the advertising
g) Will they employ an outside agency to do the advertising

3. Marketing Budget:

a) Total cost of promoting the business
b) How much needs to be spent on each area - advertising campaign, brochures etc.
c) Cost of employing marketing specialists/outside agency
d) What price should be charged to maximise profit

4. Marketing Personnel:

a) Need expertise in different areas e.g. social media, print, radio, online
b) Salaries for personnel

5. Product:

a) Small Family run hotel
b) 45 bedrooms, a function room that can hold up to 200 people, a small dining 

room and a bar which hosts live music
c) Unique selling point character - and history of the hotel
d) Dated décor
e) Issue with disability access for guests
f) Product deal with local golf club and water sports centre etc./activity holidays 
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6. Price – this determines how you will price your service:

a) Premium pricing as hotel has such a unique selling point – make it stand out 
from the international hotel brand

b) Cost plus pricing/price must also cover all the costs of the business plus include 
the profit margin they would like to achieve

c) Competition based pricing – price themselves competitively against the chain of 
hotels in the town

7. Place:

a) Sell through their own reservation dept – direct contact to the hotel
b) Develop their website to reach customers online
c) Give a certain percentage of their hotels to online booking agencies to get 

customers
d) Make a booking through Fáilte Ireland
e) Situated in a historic town on the Wild Atlantic Way, close to local amenities 
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Q.3  (i) What challenges exist, other than competition, for businesses? How might these
challenges be overcome? 

Two valid challenges   2 x 1 mark 

Two ways to overcome      2 x 1 mark

1. Securing finance/lack of finance/limited budget
2. Availability of trained and experienced staff/retention of staff
3. Management workload/time management
4. Availability of raw materials/problems in the supply chain/JIT
5. Availability of suitable premises for expansion/parking/broadband
6. Location: accessible for customers/near staff/transport links/infrastructure
7. Unforeseen business closure: Covid-19/flood/storm damage
8. Brexit
9. Quality of product/service/décor outdated/rooms outdated/accessibility for guests with 

disabilities
10. Consumer tastes
11. Promotion
12. Legalities/public support/comply with building regulations (accessibility)
13. High Wages/Increasing costs.
14. Recession

(ii) Describe the benefits to the Grosvenor Hotel from the mutually beneficial partnerships 
with the local community and local businesses. 

Three valid points 3 x 2 marks (1+1) 

1. Working with other businesses increases the awareness of the hotel with potential customers
e.g. a person could book to play golf and ask about accommodation/links on each other’s 
social media and websites.

2. Being able to offer golf or water sports as part of a package will help sell more
rooms/concierge facility - increased sales/profits.

3. Expansion of the business/ which could lead to hiring more/local staff.
4. Ensure the local community and local businesses use the hotel for their own personal events 

either onsite or offsite catering.
5. Both companies have the opportunity to learn from each other, making it easier to work 

together/come up with new ideas and adapt to changes in the market.
6. It would allow them to compete against the new hotel to provide services such as the 

swimming pool, leisure centre and spa.
7. Good brand image by being associated with another successful business in the local

area/sponsor local events/teams.
8. Shared marketing costs as both firms are advertising to get customers to the area.
9. Each business takes a proactive interest in the other business working together to bring about 

shared success/synergy.
10. Working with local schools/work experience/part-time staff/summer staff/seasonal staff. 
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  Section C    General Questions    100 marks 

Q.1  Learning about a local business/organisation – visit out/visit in.

(a) Describe how your class would decide on which business/organisation to study.

One valid answer                2 marks (1 + 1) 

Class discussion 
Take a vote 
Brainstorming activity 
Research various business in the area 
School or family member has links with a business/organisation 
Look at companies they are interested in 
Career Opportunities 

(b) Outline three benefits of teamwork in this LCVP activity.

Three valid answers                  3 x 2 marks (1+1) 

1. Goals are achieved quicker/more work is done.
2. Decisions can be made or problems solved more quickly.
3. The responsibility is shared so no one person is under too much pressure/everyone takes

ownership of the part of the task they are responsible for.
4. Members of a team will have a variety of strength/skills or ideas/experience and skills are

shared/more ideas.
5. Disputes are avoided as communication is essential in team work/everyone has a say.
6. Students can work closely with those who have a common interest.
7. Communication/interpersonal skills are improved.
8. Pupils are more contented as relationships with class members improve/better motivation.

(c) Describe four factors important to the success or failure of the visit out/visit in.

Four valid factors             4 x 2 marks (1+1)  

1. How well the visit was planned.
2. Did arrangements work according to the plan?
3. Being organised.
4. Participation of all the class members.
5. How welcoming/prepared the business or organisation was for the group/room prepared 

within the school etc.
6. The quality of the research on the business or organisation.
7. Quality of the questions asked/information received. 
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(d) (i) List the headings that would be included in a summary report of this activity
Three headings            3 x 1 mark 
Title  
Author’s name  
Date 
Aims/objectives/terms of reference  
Body: content related to the visit out  
Conclusions/evaluation 
Recommendations 

(d) (ii) What is the value of completing a summary report?  Give three reasons.

Three valid reasons          3 x 2 marks (1+1) 

1. To brief the reader on the details of a particular event.
2. To analyse/reflect on a particular issue, allows you to evaluate the aim/objectives have been 

achieved/ draw conclusions and make recommendations.
3. To convince the reader of the importance of taking a particular course of action/recommend 

to other LCVP classes.
4. Improves report writing skills/the ability to present information in a manner that is concise, 

logical and easy to read is an important skill - one that is valued in education, business and in 
the community.

5. Keep busy readers informed without demanding more time than necessary to get the 
information they need.

6. Leaders of organisations rely on effective summaries that can efficiently present the most 
important information.

7. To complete it as part of their Link Modules portfolio.
8. To reflect back over before their exam in preparation for exam questions.
9. To help improve typing skills/computer skills/research skills. 
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Q.2  Work experience/shadowing is an important first step into the world of work.

(a) (i) Identify an employer/placement where you would like to do work experience.

Name of employer/placement                 2 marks               

(ii) List two reasons why you chose this employer to carry out your work
experience/shadowing.

Two valid reasons            2 x 1 mark 

(b) Write the email you would send when seeking a
work experience/shadow placement.               

To: principal@stsenansns.ie 
Subject: LCVP Work Experience 

Dear Mrs Murphy 

I am a 5th year LCVP student at XXXX School. As part of 
my course I am required to complete work experience.    
I am looking for 3 days work experience from November 
11th – 13th 2019.  

I am interested in primary school teaching and I would very much like to complete my work 
experience in your school. I am available for interview at any time. Please find my CV attached. 

I look forward to hearing from you. 

Yours sincerely/Regards, 

Mark Doyle 

(c) Outline three legal responsibilities that employers have when employing workers under
18 years of age.

Three valid legal responsibilities             3 x 2 marks (1+1)  

1. Employer must keep a copy of their birth cert/passport
2. Detailed records must be kept of name/DOB/start time/end time/pay rate
3. Must comply with the law in relation to hours worked - early morning start times/late evening

finishing/21 days of holiday during term time
4. Breaks - young workers are entitled to more breaks/30 minutes after 4 hours (u-16)/4.5 hours

(16&17)
5. Written permission is required for u-16/consent from parent or guardian
6. Poster detailing the rights of young people in the workplace must be displayed
7. Provide the minimum wage for u-18s €7.14(70% of minimum wage) per hour
8. Must provide employees with a copy of official summary of the Protection of Young Person’s

(Employment Act) along with details of their employment
9. Employers have a legal obligation not to let u-18s sell alcohol or cigarettes to the public
10. Garda vetting- required when working with children.

Summary of marks 

To: email address 1m 
Subject line  1m 
Salutation 1m 
Introduction  1m 
Reason for email 1m 
Closing  1m 

Total 6m 
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(d) Describe three ways the work experience/shadow placement can help you in school and
in your future career.

Three valid points         3 x 3 marks (1+1+1) 

1. Can help to make a decision regarding career choice/does or does not want to pursue the 
career after they leave school/plan career path.

2. Experience the type of work involved in the career/enjoyed it or did not enjoy what was 
involved in this particular job/makes you more employable.

3. Found out about the job prospects/hours/salary.
4. Gives insight into the world of work and behaviour/attitudes expected in the workplace.
5. Realise which skills/qualities are required for this career/have or do not have these

skills/qualities.
6. Feedback from adults other than teachers will help the student be more realistic about their 

career path or work involved.
7. Can motivate the student to work harder in school to get the necessary points/entry 

requirements to study a course in college.
8. May have developed certain skills in the work place which can help you at school e.g. 

communication skills, planning skills, organisational skills, typing skills. You may have improved 
your self-esteem/confidence from interacting with other adults.

9. May have completed tasks in the workplace which links into the subjects they are taking in 
school making the topics more relevant for them.

10. Can complete a part of their Link Modules portfolio after taking part in the work/shadow
placement.

11. You will have a referee for your CV which may help you in your future career/gain contact for 
future employment.  It can help with CV preparation/completing application forms/good 
interview techniques as all of this must be done in order to get work experience/improves CV.  

Q.3  My Own Place develops an understanding of the area you live in.

(a) Name four key areas that should be investigated in order to understand the area you live in.

Four key areas                     4 x 1 mark

1. Employment
2. Social services and job creation agencies
3. Transport
4. Financial institutions
5. Principal economic activities
6. Tourism/Wild Atlantic Way/walks etc.
7. History of the area
8. Culture in the area
9. Geographical aspects
10. Voluntary organisations
11. Sports and recreation
12. Religion
13. Education
14. Description of the local area/location
15. Analysis of a local issue/possible solutions 
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(b) Outline two advantages and two disadvantages of using a questionnaire as a method of
gathering information.

Two Advantages           2 x 1 mark 

1. Inexpensive: cost-efficient way to quickly collect large amounts of information
2. Quick and easy way to collect results with online versions e.g. survey monkey
3. Gather information from a large audience: send people a link to the survey, they can be

anywhere in the world
4. Data can be used to compare and contrast with other research and can be used to

measure change
5. Results can be shown on charts and graphs
6. Anonymity puts people at ease and encourages them to answer truthfully

Two Disadvantages             2 x 1 mark 
1. Respondents may not answer the questions honestly/biased questions/biased

answers/leading questions/closed questions
2. If a question is omitted it may not be possible to ask the respondent again especially if

there is anonymity
3. Respondents can ignore certain questions: they may not be willing to answer a question

as they do not want to reveal information about themselves
4. Respondents may misinterpret questions due to poor design and ambiguous language

therefore skewing the results
5. It can be difficult to get an adequate response to a postal questionnaire or one that

requires the respondent to return it
6. Questionnaire fatigue: if it is too long or complex
7. Not suitable for the visually impaired
8. Can be expensive to administer/print/distribute
9. Can be difficult to get an appropriate sample to complete the questionnaire/not

representative of everyone as only sent to certain people in the population.

(c) A group in your local area want to improve facilities for young people. Design the

3 x 1 mark 

questionnaire this group would use to carry out the research. 

Layout: heading + variety of question styles + instructions 

Questions: 5 questions required 5 x 1 mark 

                                                                                                                                                               

Questionnaire 

Please answer the following questions by ticking the boxes. 
Q.1 Male □ Female □ 
Q.2  What age are you? 12-15 □ 16-18 □ >18 □
Q.3 Estate/street/parish/area where you live ___________________________________
Q.4  What activities are you interested in? ______________________________________
Q.5 What clubs are you a member of? _________________________________________
Q.6 What facilities would you like to see in the area? _____________________________

Q.7 Are you willing to volunteer to fundraise/improve some facility etc.? Yes □  No □
Q.8 Any further comments you would like to make ______________________________
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(d) Describe the benefits to a community when different organisations come together to
work on a project.

Describe three benefits  3 x 3 marks (1+1+1) 

1. The project will get completed quicker as there will be more volunteers available to work on it.
2. More skills/expertise when people from different organisations come together/new ideas/mix 

of ideas.
3. Finance/grants can be secured for larger projects when organisations submit one application.
4. Facilities/services in the community will be improved and available to more people/improves 

quality of life.
5. Improves community spirit when people work together on one project.  People make friends/

social aspect when working together.
6. Tourism potential of the area could improve and attract more tourists/local economy 

improves.
7. May provide employment/income to the people in the local area. 
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Q.4  Ireland has embraced diversity in the workplace.

(a) What is meant by diversity in the workplace?   4 marks (2+1+1) 

Mix of people - 2 marks + 2 examples x 1 mark each 

There is a large mix of people working together of varying gender, religion, race, age, ethnicity, 
sexual orientation, education, and other attributes. 

(b) Explain what is meant by equal opportunities in the workplace?

Two valid points       4 marks (2+2) 

Equal opportunity means that all people will be treated equally or similarly and not disadvantaged 
by prejudices or bias e.g. this means that the best person for a job or a promotion is the person 
who earns that position based on qualifications, experience and knowledge.  

(c) Outline the advantages for a business that values diversity in the workplace.

Four valid advantages     4 x 2 marks (1+1) 

1. People from different backgrounds will have a different outlook and viewpoint which aids 
decision making.

2. Younger and older employees learn from each other/new up-to-date techniques and 
approaches/experienced employees can mentor younger ones/learn new skills.

3. A diverse hiring policy means access to/employing talented employees which could improve 
and benefit a business and help maintain a competitive advantage/better public image. 

4. Employees are happier/more creative/more engaged in work/spirit of inclusiveness.
5. Happy employees means greater retention and less turnover. 

6. Can lead to a greater understanding of the customers.
7. Different work attitudes will have a positive effect on others.
8. Learn new languages/culture – could bring in new customers. 

(d) Outline the steps an employee can take if they have a dispute in the workplace.

Three valid steps         3 x 3 marks (1+1+1) 

1. Don’t ignore the situation/report the incident to management/HR.
2. Read the employment contract.
3. Follow the grievance procedure.
4. Speak face-to-face with the relevant co-worker/manager to address the conflict/conciliation.
5. Identify points of agreement and disagreement.
6. Listen and try to agree a resolution.
7. Keep a log/diary of events.
8. Try to be objective when giving details of the dispute.
9. Get advice from a co-worker.
10. Request a meeting with the union representative for advice/arbitration.
11. What policies are in place in the workplace? – Safety, Health and Welfare at Work Act.
12. Develop a plan to help overcome the difficulty/use outside agencies. 
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Q.5  Entrepreneurs are essential for the economy.

(a) State four methods a business enterprise could use to generate ideas.

Four methods             4 x 1 mark 

1. Look at what competitors are doing/current trends
2. Review customer complaints/feedback/suggestions
3. Brainstorm among employees/staff suggestions/sales representatives
4. Engage in market research/surveys/consultants
5. Online research
6. From their own research and development department
7. Hobbies and interests
8. Ideas from abroad/import substitution. 

(b) Explain how the role of an entrepreneur differs from that of a manager in a business.

Three valid explanations – contrast implicit/explicit 

Entrepreneur 
1. Comes up with an idea- sets up a business
2. Makes all major decisions
3. Takes a risk
4. May make a large profit or make a loss
5. May not have specific skillset
6. Has to be innovative for business survival
7. Future focused – always planning ahead/

long term
8. Has to access finance
9. Ensures legal compliance
10. Long working hours/difficult to take holidays

                                             3 x 2 marks (1+1) 

Business manager 
Is an employee of the business 
Implements entrepreneur’s decisions 
Takes no personal/monetary risk 
Earns a salary 
Usually qualified in the area 
Completes all duties relevant to the job 
Focused on now and getting the job done/ 
short term  
Not responsible for financing the business 
Implements and abides by legislation  Has 
set holidays/hours of work 

(c) Communication skills, time management skills, decision making skills and creative skills are
some of the skills associated with successful entrepreneurs.  Explain why three of these
skills are important for entrepreneurs. 3 x 2m (1+1) 

Communication skills - An entrepreneur needs to be able to communicate effectively, in order to: 

• Express themselves in a positive and clear manner
• Persuade business investors,
• Pitch and present an idea/vision/product
• Collaborate with colleagues and employees
• Build a team
• Connect with customers
• Deal with the complaints and queries
• Represent their business
• Ensure good business communication: written/verbal communication within the business

and with other businesses.
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Time management skills ensure that: 
• tasks are scheduled on a priority basis
• the correct amount of time is allocated to each task
• work is delegated to others in the business to make sure the job is completed on time.
• the efficiency and effectiveness of the entire company is maintained/improved.

Decision-making skills - are necessary for an entrepreneur in order to decide: 
• which business to go into
• how to proceed with the business
• where to source funding
• where to produce the product
• where to locate the business
• product production (in some cases)
• how best to learn from mistakes
• the validity of a potential opportunity

Creative skills: 
• Creativity is the key to producing new ideas/processes/opportunities for innovation
• Creativity is about identifying niches/gaps
• Creative thinking is essential for competitive advantage
• Thinking of novel ways to develop the product and improve the business

(d) (i) Why is evaluation important to a business?

Three valid points             3 x 1 mark 

1. To assess if aims were met/what worked well in the business/was it a success/did they make a
profit?

2. To find out what did not go well and why
3. You can take corrective action immediately/allows you to make decisions/make

improvements.
4. You are informed for future products/services
5. Employees work can be assessed and training provided if necessary

(ii) Discuss three areas an entrepreneur could look at in order to evaluate their enterprise.

Three valid points 3 x 2 marks (1+1) 

1. Profits/level of sales: amount made compared from year to year/other businesses in the same
industry. Achieving aims improved share price.

2. Reputation: Is their reputation good/are they environmentally and socially responsible/CSR.
3. Surveys/Ask customers or staff their opinions/Customer reviews.
4. Business Plan: does the business meet its aims/objectives.
5. Employees: Is there good industrial relations/low turnover of staff/high moral/no

strikes/committed staff/productivity.
6. Awards won: Industry awards/quality awards/service awards.
7. Expansion: Has the business expanded its market share/size of premises/hired more staff.
8. Comparison with competitors Market Share/ Being the dominant business in a particular area

for a particular product.
9. Continuity/length of time in business.



20 

Q.6   Effective leadership is essential for organisations to be successful.

(a) Why do organisations need a leader?

Any valid reasons 2 x 2marks (0/2) 

Leaders are needed to create a vision and motivate people, direct and coordinate activities that 
lead to a desired outcome. 
Leaders inspire everyone in an organisation to achieve their very best. 
They need a leader to make sure the business runs effectively. 

(b) Outline the personal characteristics that make leaders effective.

Two relevant characteristics              2 x 2 marks (1+1) 

1. A good planner to ensure goals are achieved and carried out.
2. A good decision maker so that progress can be made.
3. A good communicator and listener.
4. Fair in all their dealings with people, results in high levels of trust by employees.
5. Being innovative and not afraid to try out new things.
6. A good motivator so that he/she can encourage others in the organisation.
7. The ability to delegate and not take on all task themselves.
8. Decisive: able to make a decision and take the consequences.
9. Loyal: stands up for and defends the team in times of crisis.
10. Enthusiastic: energises the team.
11. Conscientiousness: accountable for reaching the organisation’s goals. Having a sense of

responsibility or duty motivates the team to follow suit.
12. Competent: has complete knowledge and familiarity of the work of the team.
13. Etc.

(c) Describe four ways an organisation can ensure its employees remain motivated.

Four valid points                4 x 2 marks (1+1) 

1. Pay good wages/sick pay entitlements.
2. Benefit-in-kind: non-cash payments to staff such as free or subsidised meals, company car, 

reduction in the price of company products.
3. Shorter working hours and longer holidays.
4. Less stressful work/quick resolution of disputes leads to better motivation and job satisfaction.
5. Safe and pleasant physical surroundings/spacious/natural light/clean.
6. Flexible working arrangements: job sharing/job rotation/flexitime/working from home.
7. Opportunity to travel.
8. Promotion prospects will encourage employees to work harder.
9. Job enlargement/rotation: reduces employee boredom by increasing the variety of tasks the 

employee undertakes.
10. Job enrichment: providing employees with work requiring greater responsibility, control and 

input into decision-making.
11. Opportunity to upskill which could lead to job promotion.
12. Positive appraisal on work done/bonus/commission/monetary Rewards
13. Employee of the month award.
14. Staff training days/bonding sessions/workplace treats.
15. Work as part of a team.
16. Motivational talks. 
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(d) Describe three challenges facing an organisation as a result of poor leadership.

Three valid challenges          3 x 3marks (1+1+1) 

1. Loss of profits/decline in turnover/less successful/unmet targets.
2. Reputation is affected/loss of customers/bad experience/contact media/bad reviews 

online.
3. Workers are not happy/poor morale/high staff turnover/poor industrial

relations/absenteeism.
4. Staff are demotivated/less productive/don’t know their roles.
5. Lack of direction – employees are not aware of the goals of the company and the plans 

for the future.
6. Lack of transparency and trust in the leadership leading to lack of respect.
7. Lack of authority – inability to make decisions.
8. Lack of communication within the workplace meaning jobs don’t get done.
9. Lack of creativity/innovation. 

Q. 7  A business wants to expand into online sales.

(a) Give two reasons why a business would move to selling online?

Two valid reasons  
               2 + 2 marks 

1. Can be set up in a short amount of time
2. Low set-up cost
3. Low operation costs
4. Reach new customers/increase customer base
5. Quick and efficient selling
6. Potential for rapid growth
7. State of the Economy - Covid-19 effect
8. Competitors moving online
9. Increase profits
10. Ease stress 

(b) Outline the supports available to business owners wishing to develop their business.

Three valid answers              3 x 2 marks (1+1) 

1. Mentoring  services
2. Offers grants/loans
3. Gives  advice
4. Training  courses
5. Grants for feasibility studies
6. Provide premises
7. Capital grants for equipment
8. Networking 
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(c) State and explain three key items that should be included in a funding application when
seeking finance for business development.

Three valid items 3 x 2marks (1+1) 

1. Business plan submitted with a details/overview of the business/financial section included
2. Amount needed – lump sum or spread over a few months 
3. Accounts of the business and expenditure to date – turnover, profit, loss…. (development) 
4. Forecast/projected accounts (start-up)
5. The terms of the finance needed – period of the loan and repayment
6. Credit History
7. How the finance will be used:

o Product development
o Premises
o Marketing
o Hiring of staff
o Training
o Research
o Debt repayment

(d) Describe in detail three challenges for a business that wants to move to online sales.

Three challenges           3 x 3 marks (1+1+1) 

1. Secure online sales/processing of payments
2. Developing a website
3. Managing the website
4. Lack of skills\upskilling in order to establish a website
5. Using social media\marketing
6. Communicating with customers /retaining loyal customers – newsletters, discounts
7. Refunds and returns
8. Product display and information
9. Competition
10. Data security
11. Delivery/cost of shipping
12. Finance
13. Availability of broadband
14. Workers don’t know how to use it/resist change
15. Extra expenses - shipping/boxes/equipment/location/warehousing/space/storage
16. Getting the supplies/stock in – pandemic/Brexit 



19 



20 


	COVERS LCVP 2021.pdf
	Note to teachers and students on the use of published marking schemes



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles false
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
    /AgencyFB-Bold
    /AgencyFB-Reg
    /Aharoni-Bold
    /Algerian
    /Amienne
    /Amienne-Bold
    /Andalus
    /AngsanaNew
    /AngsanaNew-Bold
    /AngsanaNew-BoldItalic
    /AngsanaNew-Italic
    /AngsanaUPC
    /AngsanaUPC-Bold
    /AngsanaUPC-BoldItalic
    /AngsanaUPC-Italic
    /Aparajita
    /Aparajita-Bold
    /Aparajita-BoldItalic
    /Aparajita-Italic
    /ArabicTypesetting
    /Arial-Black
    /Arial-BoldItalicMT
    /Arial-BoldMT
    /Arial-ItalicMT
    /ArialMT
    /ArialNarrow
    /ArialNarrow-Bold
    /ArialNarrow-BoldItalic
    /ArialNarrow-Italic
    /ArialRoundedMTBold
    /ArialUnicodeMS
    /Arnprior
    /BaskOldFace
    /Batang
    /BatangChe
    /Bauhaus93
    /Baveuse
    /BellMT
    /BellMTBold
    /BellMTItalic
    /BerlinSansFB-Bold
    /BerlinSansFBDemi-Bold
    /BerlinSansFB-Reg
    /BernardMT-Condensed
    /Berylium
    /Berylium-BoldItalic
    /Biondi
    /Biondi-Light
    /BlackadderITC-Regular
    /BlueHighway
    /BlueHighway-Bold
    /BlueHighwayCondensed
    /BlueHighwayDType
    /BlueHighwayLinocut
    /BodoniMT
    /BodoniMTBlack
    /BodoniMTBlack-Italic
    /BodoniMT-Bold
    /BodoniMT-BoldItalic
    /BodoniMTCondensed
    /BodoniMTCondensed-Bold
    /BodoniMTCondensed-BoldItalic
    /BodoniMTCondensed-Italic
    /BodoniMT-Italic
    /BodoniMTPosterCompressed
    /BookAntiqua
    /BookAntiqua-Bold
    /BookAntiqua-BoldItalic
    /BookAntiqua-Italic
    /BookmanOldStyle
    /BookmanOldStyle-Bold
    /BookmanOldStyle-BoldItalic
    /BookmanOldStyle-Italic
    /BookshelfSymbolSeven
    /Boopee
    /Boopee-Bold
    /BradleyHandITC
    /BritannicBold
    /Broadway
    /BrowalliaNew
    /BrowalliaNew-Bold
    /BrowalliaNew-BoldItalic
    /BrowalliaNew-Italic
    /BrowalliaUPC
    /BrowalliaUPC-Bold
    /BrowalliaUPC-BoldItalic
    /BrowalliaUPC-Italic
    /BrushScriptMT
    /BurnstownDam
    /Byington
    /Byington-Bold
    /Byington-Italic
    /Calibri
    /Calibri-Bold
    /Calibri-BoldItalic
    /Calibri-Italic
    /Calibri-Light
    /Calibri-LightItalic
    /CalifornianFB-Bold
    /CalifornianFB-Italic
    /CalifornianFB-Reg
    /CalisMTBol
    /CalistoMT
    /CalistoMT-BoldItalic
    /CalistoMT-Italic
    /Cambria
    /Cambria-Bold
    /Cambria-BoldItalic
    /Cambria-Italic
    /CambriaMath
    /Candara
    /Candara-Bold
    /Candara-BoldItalic
    /Candara-Italic
    /CarbonBlock
    /Castellar
    /Catriel
    /Catriel-Bold
    /Catriel-BoldItalic
    /Catriel-Italic
    /Centaur
    /Century
    /CenturyGothic
    /CenturyGothic-Bold
    /CenturyGothic-BoldItalic
    /CenturyGothic-Italic
    /CenturySchoolbook
    /CenturySchoolbook-Bold
    /CenturySchoolbook-BoldItalic
    /CenturySchoolbook-Italic
    /Chiller-Regular
    /ColonnaMT
    /ComicSansMS
    /ComicSansMS-Bold
    /ComicSansMS-BoldItalic
    /ComicSansMS-Italic
    /Consolas
    /Consolas-Bold
    /Consolas-BoldItalic
    /Consolas-Italic
    /Constantia
    /Constantia-Bold
    /Constantia-BoldItalic
    /Constantia-Italic
    /CooperBlack
    /CopperplateGothic-Bold
    /CopperplateGothic-Light
    /Corbel
    /Corbel-Bold
    /Corbel-BoldItalic
    /Corbel-Italic
    /CordiaNew
    /CordiaNew-Bold
    /CordiaNew-BoldItalic
    /CordiaNew-Italic
    /CordiaUPC
    /CordiaUPC-Bold
    /CordiaUPC-BoldItalic
    /CordiaUPC-Italic
    /CourierNewPS-BoldItalicMT
    /CourierNewPS-BoldMT
    /CourierNewPS-ItalicMT
    /CourierNewPSMT
    /CreditValley
    /CreditValley-Bold
    /CreditValley-BoldItalic
    /CreditValley-Italic
    /CurlzMT
    /DaunPenh
    /David
    /David-Bold
    /DFKaiShu-SB-Estd-BF
    /DilleniaUPC
    /DilleniaUPCBold
    /DilleniaUPCBoldItalic
    /DilleniaUPCItalic
    /DokChampa
    /Dotum
    /DotumChe
    /EarwigFactory
    /Ebrima
    /Ebrima-Bold
    /EdwardianScriptITC
    /Elephant-Italic
    /Elephant-Regular
    /EngraversMT
    /ErasITC-Bold
    /ErasITC-Demi
    /ErasITC-Light
    /ErasITC-Medium
    /EstrangeloEdessa
    /EucrosiaUPC
    /EucrosiaUPCBold
    /EucrosiaUPCBoldItalic
    /EucrosiaUPCItalic
    /EuphemiaCAS
    /EuphorigenicS
    /FangSong
    /FelixTitlingMT
    /FootlightMTLight
    /ForteMT
    /FranklinGothic-Book
    /FranklinGothic-BookItalic
    /FranklinGothic-Demi
    /FranklinGothic-DemiCond
    /FranklinGothic-DemiItalic
    /FranklinGothic-Heavy
    /FranklinGothic-HeavyItalic
    /FranklinGothic-Medium
    /FranklinGothic-MediumCond
    /FranklinGothic-MediumItalic
    /FrankRuehl
    /FreesiaUPC
    /FreesiaUPCBold
    /FreesiaUPCBoldItalic
    /FreesiaUPCItalic
    /FreestyleScript-Regular
    /FrenchScriptMT
    /Gabriola
    /Gadugi
    /Gadugi-Bold
    /Garamond
    /Garamond-Bold
    /Garamond-Italic
    /Gautami
    /Gautami-Bold
    /Georgia
    /Georgia-Bold
    /Georgia-BoldItalic
    /Georgia-Italic
    /Gigi-Regular
    /GillSansMT
    /GillSansMT-Bold
    /GillSansMT-BoldItalic
    /GillSansMT-Condensed
    /GillSansMT-ExtraCondensedBold
    /GillSansMT-Italic
    /GillSans-UltraBold
    /GillSans-UltraBoldCondensed
    /Gisha
    /Gisha-Bold
    /GloucesterMT-ExtraCondensed
    /GoudyOldStyleT-Bold
    /GoudyOldStyleT-Italic
    /GoudyOldStyleT-Regular
    /GoudyStout
    /Gulim
    /GulimChe
    /Gungsuh
    /GungsuhChe
    /Haettenschweiler
    /HarlowSolid
    /Harrington
    /HeavyHeap
    /HighTowerText-Italic
    /HighTowerText-Reg
    /HoloLensMDL2Assets
    /HurryUp
    /Huxtable
    /Impact
    /ImprintMT-Shadow
    /InformalRoman-Regular
    /IrisUPC
    /IrisUPCBold
    /IrisUPCBoldItalic
    /IrisUPCItalic
    /IskoolaPota
    /IskoolaPota-Bold
    /JasmineUPC
    /JasmineUPCBold
    /JasmineUPCBoldItalic
    /JasmineUPCItalic
    /JavaneseText
    /Jokerman-Regular
    /JuiceITC-Regular
    /KaiTi
    /Kalinga
    /Kalinga-Bold
    /Kartika
    /Kartika-Bold
    /KhmerUI
    /KhmerUI-Bold
    /KodchiangUPC
    /KodchiangUPCBold
    /KodchiangUPCBoldItalic
    /KodchiangUPCItalic
    /Kokila
    /Kokila-Bold
    /Kokila-BoldItalic
    /Kokila-Italic
    /Kredit
    /KristenITC-Regular
    /KunstlerScript
    /LaoUI
    /LaoUI-Bold
    /Latha
    /Latha-Bold
    /LatinWide
    /Leelawadee
    /LeelawadeeBold
    /Leelawadee-Bold
    /LeelawadeeUI
    /LeelawadeeUI-Bold
    /LeelawadeeUI-Semilight
    /LevenimMT
    /LevenimMT-Bold
    /Ligurino
    /Ligurino-Bold
    /LigurinoCondensed
    /Ligurino-Italic
    /LilyUPC
    /LilyUPCBold
    /LilyUPCBoldItalic
    /LilyUPCItalic
    /LucidaBright
    /LucidaBright-Demi
    /LucidaBright-DemiItalic
    /LucidaBright-Italic
    /LucidaCalligraphy-Italic
    /LucidaConsole
    /LucidaFax
    /LucidaFax-Demi
    /LucidaFax-DemiItalic
    /LucidaFax-Italic
    /LucidaHandwriting-Italic
    /LucidaSans
    /LucidaSans-Demi
    /LucidaSans-DemiItalic
    /LucidaSans-Italic
    /LucidaSans-Typewriter
    /LucidaSans-TypewriterBold
    /LucidaSans-TypewriterBoldOblique
    /LucidaSans-TypewriterOblique
    /LucidaSansUnicode
    /Magneto-Bold
    /MaiandraGD-Regular
    /MalgunGothic
    /MalgunGothicBold
    /MalgunGothicRegular
    /MalgunGothic-Semilight
    /Mangal
    /Mangal-Bold
    /Marlett
    /MaturaMTScriptCapitals
    /Meiryo
    /Meiryo-Bold
    /Meiryo-BoldItalic
    /Meiryo-Italic
    /MeiryoUI
    /MeiryoUI-Bold
    /MeiryoUI-BoldItalic
    /MeiryoUI-Italic
    /MicrosoftHimalaya
    /MicrosoftJhengHeiBold
    /MicrosoftJhengHeiLight
    /MicrosoftJhengHeiRegular
    /MicrosoftJhengHeiUIBold
    /MicrosoftJhengHeiUILight
    /MicrosoftJhengHeiUIRegular
    /MicrosoftNewTaiLue
    /MicrosoftNewTaiLue-Bold
    /MicrosoftPhagsPa
    /MicrosoftPhagsPa-Bold
    /MicrosoftSansSerif
    /MicrosoftTaiLe
    /MicrosoftTaiLe-Bold
    /MicrosoftUighur
    /MicrosoftUighur-Bold
    /MicrosoftYaHei
    /MicrosoftYaHei-Bold
    /MicrosoftYaHeiLight
    /MicrosoftYaHeiUI
    /MicrosoftYaHeiUI-Bold
    /MicrosoftYaHeiUILight
    /Microsoft-Yi-Baiti
    /MingLiU
    /MingLiU-ExtB
    /Ming-Lt-HKSCS-ExtB
    /Ming-Lt-HKSCS-UNI-H
    /MinyaNouvelle
    /MinyaNouvelleBold
    /MinyaNouvelleBoldItalic
    /MinyaNouvelleItalic
    /Miriam
    /MiriamFixed
    /Mistral
    /Modern-Regular
    /MongolianBaiti
    /MonotypeCorsiva
    /MoolBoran
    /MS-Gothic
    /MS-Mincho
    /MSOutlook
    /MS-PGothic
    /MS-PMincho
    /MSReferenceSansSerif
    /MSReferenceSpecialty
    /MS-UIGothic
    /Mufferaw
    /MVBoli
    /MyanmarText
    /MyanmarText-Bold
    /Narkisim
    /Neuropol
    /NiagaraEngraved-Reg
    /NiagaraSolid-Reg
    /NirmalaUI
    /NirmalaUI-Bold
    /NirmalaUI-Semilight
    /NSimSun
    /Nyala-Regular
    /OCRAExtended
    /OldEnglishTextMT
    /Onyx
    /PalaceScriptMT
    /PalatinoLinotype-Bold
    /PalatinoLinotype-BoldItalic
    /PalatinoLinotype-Italic
    /PalatinoLinotype-Roman
    /Papyrus-Regular
    /Parchment-Regular
    /Perpetua
    /Perpetua-Bold
    /Perpetua-BoldItalic
    /Perpetua-Italic
    /PerpetuaTitlingMT-Bold
    /PerpetuaTitlingMT-Light
    /PlanetBenson2
    /PlantagenetCherokee
    /Playbill
    /PMingLiU
    /PMingLiU-ExtB
    /PoorRichard-Regular
    /Pristina-Regular
    /Pupcat
    /Raavi
    /RageItalic
    /Ravie
    /Rockwell
    /Rockwell-Bold
    /Rockwell-BoldItalic
    /Rockwell-Condensed
    /Rockwell-CondensedBold
    /Rockwell-ExtraBold
    /Rockwell-Italic
    /Rod
    /SakkalMajalla
    /SakkalMajallaBold
    /ScriptMTBold
    /SegoeMDL2Assets
    /SegoePrint
    /SegoePrint-Bold
    /SegoeScript
    /SegoeScript-Bold
    /SegoeUI
    /SegoeUIBlack
    /SegoeUIBlack-Italic
    /SegoeUI-Bold
    /SegoeUI-BoldItalic
    /SegoeUIEmoji
    /SegoeUIHistoric
    /SegoeUI-Italic
    /SegoeUI-Light
    /SegoeUI-LightItalic
    /SegoeUI-SemiBold
    /SegoeUI-Semibold
    /SegoeUI-SemiboldItalic
    /SegoeUI-Semilight
    /SegoeUI-SemilightItalic
    /SegoeUISymbol
    /ShonarBangla
    /ShonarBangla-Bold
    /ShowcardGothic-Reg
    /Shruti
    /Shruti-Bold
    /SimHei
    /SimplifiedArabic
    /SimplifiedArabic-Bold
    /SimplifiedArabicFixed
    /SimSun
    /SimSun-ExtB
    /SitkaBanner
    /SitkaBanner-Bold
    /SitkaBanner-BoldItalic
    /SitkaBanner-Italic
    /SitkaDisplay
    /SitkaDisplay-Bold
    /SitkaDisplay-BoldItalic
    /SitkaDisplay-Italic
    /SitkaHeading
    /SitkaHeading-Bold
    /SitkaHeading-BoldItalic
    /SitkaHeading-Italic
    /SitkaSmall
    /SitkaSmall-Bold
    /SitkaSmall-BoldItalic
    /SitkaSmall-Italic
    /SitkaSubheading
    /SitkaSubheading-Bold
    /SitkaSubheading-BoldItalic
    /SitkaSubheading-Italic
    /SitkaText
    /SitkaText-Bold
    /SitkaText-BoldItalic
    /SitkaText-Italic
    /SnapITC-Regular
    /Stencil
    /Stereofidelic
    /SybilGreen
    /Sylfaen
    /SymbolMT
    /Tahoma
    /Tahoma-Bold
    /Tandelle
    /Tandelle-Bold
    /Tandelle-BoldItalic
    /Tandelle-Italic
    /Teen
    /Teen-Bold
    /Teen-BoldItalic
    /Teen-Italic
    /TeenLight
    /TeenLight-Italic
    /TempusSansITC
    /TimesNewRomanPS-BoldItalicMT
    /TimesNewRomanPS-BoldMT
    /TimesNewRomanPS-ItalicMT
    /TimesNewRomanPSMT
    /TraditionalArabic
    /TraditionalArabic-Bold
    /Trebuchet-BoldItalic
    /TrebuchetMS
    /TrebuchetMS-Bold
    /TrebuchetMS-Italic
    /Tunga
    /Tunga-Bold
    /TwCenMT-Bold
    /TwCenMT-BoldItalic
    /TwCenMT-Condensed
    /TwCenMT-CondensedBold
    /TwCenMT-CondensedExtraBold
    /TwCenMT-Italic
    /TwCenMT-Regular
    /Utsaah
    /Utsaah-Bold
    /Utsaah-BoldItalic
    /Utsaah-Italic
    /Vani
    /Vani-Bold
    /VelvendaCooler
    /Verdana
    /Verdana-Bold
    /Verdana-BoldItalic
    /Verdana-Italic
    /Vijaya
    /Vijaya-Bold
    /VinerHandITC
    /Vivaldii
    /VladimirScript
    /Vrinda
    /Vrinda-Bold
    /Waker
    /Webdings
    /Wingdings2
    /Wingdings3
    /Wingdings-Regular
    /YuGothic-Bold
    /YuGothic-Light
    /YuGothic-Medium
    /YuGothic-Regular
    /YuGothicUI-Bold
    /YuGothicUI-Light
    /YuGothicUI-Regular
    /YuGothicUI-Semibold
    /YuGothicUI-Semilight
    /ZWAdobeF
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /CreateJDFFile false
  /SyntheticBoldness 1.000000
  /Description <<
    /FRA <>
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /ENU (Stephen Austin Distiller settings file V6)
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 822.047]
>> setpagedevice




